Social Media
Getting Beyond the Barriers

Three SOHP — Three Strategies




Three States
Three Common Elements

Desire to Use Social Media
VValue Social Media
ocial Media is a Priority

“No one is ever too busy in this world.
is all about the priorities we choose
u always have time for the thin




Why Is Social Media Important for
Oral Health ?

Reach and interact with the people we serve
— Increase oral health awareness

— Improve oral health literacy
Teach prevention skills
Develop healthy behaviors
ease access to oral health care

1 TO concerns




Delaware

Should we get involved?
Jow do we start?
VVhat resources are required?

ave the expertise? _
he state restrictions?



Social Media
A Good Fit for Delaware




Social Media Goals

Increase oral health awareness
mprove oral health literacy
aprove oral health behaviors
ase access to care

tewide dental networl




Called a Friend

ate Oral Health Program State HD Communications Offic
30als: Same Goals: Same
asources: None Resources: Committed
2: Limited Time: Budgeted

ise: None Expertise: Availab
supportive

State restri




Create Social Media Plan

e Affirmed goals
e Qutline content
e Select media




What’s the Payoff?

Built a network of followers
Likes and Shares (2,000 +)
Tweets and Retweets (4,000 +)
terest (500 +)
ysite traffic increased

are found a way to create ar
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Lessons Learned

Reinforced value of relationships
Partners can accomplish shared goals
laboration sparks creation

ether they built a program where there

uccessfully use social




Setting the Stage
Kentucky’s Social Media Experiment

SOHP — very small oral health workforce
ate oral health coalition on life suppc




Kentucky’s Barriers

Health department (Communication dept.)
— Strict controls

- Cumbersome procedures and protocols

All messages must be vetted by many levels of
Iministration

ss not conducive to social media




Kentucky’s Remedies

Resuscitate the Coalition
entucky Youth Advocates
KYA) + SOHP partner

DentaQuest 2014 grant to
surrect and develop coalition

e Kentucky Oral Health




Kentucky’'s Results

KOHC messaging with Facebook, Twitter,
Pinterest, website, blog

lessages are quick and targeted
)sitive response, especially on Twitter







Facebook







Kentucky’s Lessons Learned

Relationships!

Priceless relationship
oetween SOHP, KYA and




The Stars were Aligned

We didn’t want the world to pass us by

e Reach a new demographic
* |Increase ability to get the word out

s all about timing

)ng relationship with gatekeeper
Ve just did it!




Healthy Teeth, Healthy Kids

Comprehensive social marketing campaign

>ocial media key component

volve Health Dept. Communication Dire
egic partnership with Maryland
\ction Coalition (MDAC)

-'\HD (




Partnerships Create Flexibility
Flexibility Boosts Engagement

HTHK

Official Informal, responsive

ducational Engaging, interactive

driven

Influentia




Maryland’s Social Media
Platforms

— Facebook

Twitter




Create and Build Awareness




Enhance Connectivity




Target Key Audiences




Create & Participate
in Social Media Blasts




Link Oral Health to Trending Topics




What Works?

Post and tweet daily

Connect with traditional and non traditional




Lessons Learned

Make social media a priority!

Recognize value and build a case for the
benefits of social media

Ild relationship inside and outside your
P that support your social media gc

creating an independent p




